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LOGO

COLOR PALETTES

Colorvalues for various applications are
listed oneach color square. Whenever
possible, it is recornmended to make a visual
comnparison with the PANTONE® chip of the

colors being applied.

It is essential that colors are corredt Iy
specified, This isto make sure that consis-
tenay of color is achieved across all media.

All colors must be used at 100% opacity,

FOR PRINT

The process color (CAYK) percentage
forrmulas specified are Denim Exchange's
preferred breakdeowns and matchthose
specified by PANTONE, Inc. They have been
chosento achieve the dmplest and best
possible match foreach color,

o A Sl P e LR

PANTONE PANTONE
Py 140

PARTORME 2 Rl PARTORE 124
B30 e BA% Y 4906 K: A0% O o hh: 350 Y 10095 K: 0%

FOR WEB

The RGE olor pereentage formulas
nominated here are ‘websafe’ colors, It is
possible to achieve a losermatch using
non-websafe percentages for the PANTONE
colors referenced.

B35 ;28 B 52 R237 @B
Hexe: #237034 Heze: #EDASO0

Websafe: #333333 Websafe: #FF2900
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BACKGROUND COLCR

Foll o this quide when using the logo on
different background colors,

Full color logo rust be placed onrhite or
light ealored background. Here are some of
the approved background colors, Lago can
also be printed directly on light colored
denirn. All elernents rust bevisible at all
times. Aveid backaround colors that are
similar to the twa logo wlors,

REDD

*lse of the back pocket shape background is
optional, and should ahways be white in
color,

Ourlogois anintegral piece of our brand
and should befeatured on every piece of
t cormrmunication.

CLEARSPACE

The lego rmust be surrounded
by clear spacein all applica-
tions. The diagrar on the right
shows the absolute minimum,
hienever additional clear space
should be used when possible,

SE

EXCANGE [ xheight

M =minimum clearspace must be
the equivalent of “exchange”
w-height,
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BLACK & WHITELOGC

Shown onthe right are examples of how
bethversions of the black and white
CenirnEx change logo should appear on
white background aswell as on black
backgrounds,

aster logo — Black
Tobe used only onwhite background,
Master logo — White
Tobe used only on black background.

Pantone White
Bladk C

The logo should only ever appearin either
black or white,

POSITIVE

Flace blacklogain awhite beoxwhen you
needtoplaceit over 3 busy background

Logo colors must be used at 100% opacity,

- i ol S g il P b S T BB e

REVERSED

Place blacklogain a black box when you
needtoplaceit over 3 busy background

Background color must be at 100% opacity.
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MINIMUM SIZE USAGE

The se are the absolute minimum sizes forall
electronicand print applications of the logo
{e.q. ermail, intranet, website, docurments,

apparel, et¢.) and phetographicapplications,

hinirnun size of logo varies, depending on
type of logo used.

Any alterations on logo other than the
combined type and symbol needs approval
fromn departrnert head.

Irmages onthe right are the absolute
rinirurm for all logo types,

hieight
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PRINT

hhinirnurn size for any printed mat erial’s width
ar height cannet be smallerthan 0.75 inches

{19mm). _
Tyrpe & Syrnbol 0,75 in (19mmy % 1.09in (29mm) . ﬁ is?_?gieﬂ
Symbol 0.75 in {19mr) x 0.83 in (21mr) ghigg@

Type 0.75 in (19mm) x 0.31 in {Ermm)

ELECTRONIC

hhinimurm size for all ele ctronic devices and i s

application’swidth or height cannet be smaller ]\} \}

than 0.5 inches {13mrm). 'JX x m%%
DRI |

Type & Symnbol 0.5 in (36pd % 0.72 in (52 px) Borge
Symbol 0.5 in (36p) x 0.55 in (40p]
Type 0.5 (3épd inx 0.2 in (15p)
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INCORRECT LOGO USAGE INCORRECT PRCPORTIONS
Our logo is an integral piece of ourbrand 4 )J’ . 4

and should be featured correctly and y g TR R
appropriately, Y 1.7 /—ﬁ

. proportion & =
™ pla.cernent Please ensure that you only use original J & , S £
: fi a0 2 artworkwhich is available fromthe 4 [D !im
: Seeeneted Denimbxchange asset library. Do not g{c um ﬂ%ﬁﬁm exchange
7 W 4

change, distort and add to any part of the excriange
logos. The lago may not be altered in any p ’(

way. In orderto ensure the int egrity of our
brand cormmunications the DenimExchange
logo hasto be used consistently and

corre iy,

Y4

Logo rmust be scaled proportionaly fwidth &height should ahways reflect at 10096). Please be mindfull of loge's minimun size
usage when scaling or resizing,

These exarmples show what not to dowith INCORRECT PLACEMENT

alr logo.

Do not rotate logo, Do not place logo on a busy Do net place logotoo doseto
background. any edge.
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INCORRECT LOGO USAGE

Our logeis an integral piece of ourbrand
and should be featured correctly and
appropriately,

Please ensure that you only use original
artworkwehich is awailable from the
CenimExchange asset librany, Do not
change, distort and add to any part of the
logos. The lago may not be altered in any
way. In orderto ensure the int egrity of our
brand cormmunications the DenimExchange
logo hasto be used consistently and

corre iy,

These exarmples show what not to dowith
alr logo.
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INCORRECT COLOR

V{E 0O
DENIM
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¥ 4
Do nat reverse the logo's color Do ot substitute any color for Do not cornbine black & white
schermne, the original, and reverse versions of the logo,
INCORRECT ALTERATIONS

Do net add graphic elerments to
the logo,

M v I X
&uﬁ&

"""" I X
%&&&

Do not use loge as a pattern.

Do net change the position of
the logo's type or symbol.
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E’@ ange ONLINE / WEB TYPOGRAPHY | G sans - Regular ABCDEFGHIJKLMNOPQRSTUVWXYZ
Alongwith our brand loge, typography is an .
R e - essertial part of our brand and should be EledEfghlj kll’T‘II"IOqu‘StUVWXYZ
b e given equal conzideration.
typefaces for 1234567890
Q) online use 3 The primary online typefaces used by
: % CenirnExchange are listed onthe right
Gill Sans - BOLD ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890
Garamond- Regular ABCDEFGHITKLMNOPQRSTUVWIYZ
abcdefghiklmnopqrstuvwxyz
1234567890
Garamond -BOLD ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567390
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PRINT TYPOGRAPHY

Alongwith our brand loge, typography is an
essertial part of our brand and should be
given equal consideration,

The primary print typefaces used by Denim-
Exchange are listed onthe right
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American Typewriter ABCDHEFGHIJKLMNOPQRSTUVWXYZ
abedefghijklmnopqrstuvwryz
1234567890

LEMON/MILK ABCDEFGHIJKLMNOPQRSTUVYWXYZ

1234567890

hyriad Pro- Condensed

Myriad Pro - Regular

ABCDEFGHIJKLMNOPQRSTUVYWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

ABCDEFGHUKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
1234567820
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CORRESPONDENCE

A nurnber of ternplates are available for
corre sponding in cornpliance with the
corporate identity. In all ternplates,
typography is standardized by a fixed font.
For corporate decurment s, use of other fonts
is et permitted.

Inaddition tothe correspondence on which
the compary name is pre-print ed, Microsoft
Wordtools are available to help create other
appreved correspanden e,

A, Department name (e.q,
Marketing Cornmnunications,
Quality Assurance Department,
ete.) setin 10 pt, Lermonshiilk
typeface set in all uppercase.

E. Typing layout, 17 pt. Myriad
Pro- Reqular, both upper and
lower case,

. Company address, and
contact infermation in & pt
hyriad Pro- Condensed, both

upper and lower caze

LETTERHEAD & ENVELCPE

iy
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MARKETIHG COMMUHIGATIONS

12 ol
Heywand, Ch 8450

(5100 dE5-210

wis denimechangeom

Hayward, (i 45Q

USLetter (216 mm % 279 mm)
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BUSINESS CARDS

Business cards are used to exchange
professional introdudtions throughout the
busine ss world across mary cultures and to
identify individual cardholders as emplayees
of DenimExchange. Employees who interact
with custorners, suppliers and ext ernal
stakeholders are expected to maint ain
DenirmEx change business cards.

() business card

(510) 468-2810
bm anroy@denim exchange.com
n%!:"m www.denimexchang e.com

exciange 1234 Garlos Bee Blvd
Hayward, (A 94542
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(+) packaging

PACKAGING

Produc packaging should be utilized to
extend Denim Exchange’s brand of quality
and reliability to customers.

Shown onthe right are taro sample product
packaging for tw o different iterns. The
packaging border should reflect the same
denirn color andwash asthe produd, and
rnust have a consistert line look,

arketing should work with product
rmanager and quality assurance manager to
ensure the integrity of the brand is
rmaintained during all touch-point s of a
product, Thisincludes produc [abeling
packaging and shipping.

Any alterations to product packaging must
be approved by all departrent managers.

S g -l il W Y w;. AR g
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PERSONAL IDENTIFIERS -
EMPLOYEE BADGES

Persoral identifiars such as business cards,
emploves badges and e-mail signatures
serve as an additional means of mmpany
identification, both externally and internal-
|y, Use of the logain personal identification
applications must correspond with the
identity standards listedinthis section, The
consistent traatment of these pieces will
support the effective use of Denim
Exchange's Corporate [dentity Program.

g i T el AR e = R e

BRYAN MONROQY

Proprietor

Employee D 97531

[l

front

1. This ID iz issued toall emplovees of Denim Exchange.
Whomeveris named in this @ rd &allowed insidz all
premies and will szrveas proof of ident fication when
tmnzcting officil business,

2 Only the person whosz pictur appear on this card will
beallowed tausethis cand '

3, This card rust be surendered upon sepamtion temni-
nation from service,

In Gase of Emergen cy Please Notify:
bame:
Contact Mo,

If found please retum to:

exc range
1234 Carlos bee Bhvd, Hayward, C4 Qi 542
(5707 4682870

Property of DienimEx change

back
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exchange

YEHICLE IDENTIFICATION - Pairt: Derals:
TRANSPORTATIONM ik (ab; Cobred Type & Symbal oo
EEDQEE:E EE ik %illg; (single-stac k format)
dert ifying equipmert, vehicles and rigs \

with DenirmExchange brand showcasesthe
company’s development s in clathing
technology through transport ation and
promotes brand recognition. The Marketing
departrnent is responsible for developing
guidelines for any news equipment or
vehicle,

< (5) transportation

Decals:
Diecals: E_a b Denimtexturewith back 5"1 et
Cab: (obored Tope-only logo sillhoutte ingle-stack format

{single-stac k format)
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BRAMND IMAGE - CLOTHING

Promational it emns are created forinternal
recognition for example, to cornmernorate
tearn events) or for end client s (for example,
to give away at tradeshaws). Guidelines for
the st cormon branded promet ional
iterns are previded inthis section, Please
contact the Marketing depart rment for
guidance when branding any items not
shown here,




=3 BOUVErNir itermns

BRAND IMAGE -
SOUYENIR ITEMS

Promational it erns are created forinternal
recognition for example, to cormmernorate
tearn events) of for end client s (for example,
to give away at tradeshaws). Guidelines for
the st cormmon branded promot ional
iterns are provided inthis secion, Please
contact the Marketing depart ment for
guidance when branding any items not
shown here,

(offee mugs
fwarious colors)

Bl nurn water
confainer

Stainless stesl
kewe hains

.......

158 flashdrive
[16GE)

Shopping bags
(warious sizes)
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